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g 5 EAAHNIKH EYMMAXIA
NMA TOYZ ZIMANIOYZI AZOENEIZ
RARE ALLIANCE GREECE

H ZtéAAa KwvoTavrivou egival TITUXIOUXOG TOU TUAUATOG
Emkoivwviag kar M.M.E. tou EKIIA kal KATOXOG HPETATITUXIAKOU
ato 10 LSE TnG AyyAiag.

‘Exel epyactei otov Topéa Tou marketing otnv AyyAia. ‘Hrtav
mpoioTapévn  KEIM yia 15 xpovia, OTTou aTTéKTNOE EKTETAPEVEG
yvwoeig yia mn Aimoupyia tng dnuoéoiag dioiknong. MNapdAAnAa
epydoTtnke o€ NIMAA Tou Afpou Alovuoou utreUBuvo yia Toug TTaidikoug oTaBuoug Kal
KAITH, 6tmrou avéhaBe Tn dlaxeipion Tou avBpwtTivou dUVOMIKOU Kal TO TUAMA Twv
OlaywVvIoHWV TTPouNnBeIwv Kal utnpeoiwy. Ta TeAeutaia Tpia xpovia epydletal oTn
BouAn Twv EAAAVWV.

MeTtd atmd 22 xpovia EAaBe o yiog TnG dIdyvwaon yia éva OTTAVIO YEVETIKO vOoha, Kal
autd Tnv wbnoe va AdBel evepyd dpdaon oTov ZUANoyo «95», yia va TTPOC@EPE!
oTAPIEN g€ GAAEG olkoyéveleg TTou aywvifovtal yia Tn O1dyvwan, TrepiBaAyn kai
EKTTAIOEUCN TWV AYATTNUEVWY TOUG.

Mvwpicel Tnv AyyAiki kai TaAAIKA YAWooa Kal €xel eKTTaIdEUTEl O€ TTPOYPAUUATA TOU
INEIT yia 1n dnudoia dioiknon kai yia GDPR. "Exel diateAael yia TTOAG Xpovia HEAOG
AY TTONTIOTIKOU GUAAOYou. MeydAwoe otov Kavadd, otrou éuabe Tn onuacia g
EVOWMPATWONG Twv APEA OTnv eKTTaideUon Kal oTnv Kabnuepivry {wr), kai éx1 Tou
ATTOKAEIOPOU KAl TNG ATTONOVWONG.



